How to Drive MEGA Traffic To Your Website September 20, 2012
& Events

=
ANN

Welcome To “How to Drive MEGA
Traffic To Your Website & Events”

NOTE: PowerPoint Slide & Replay Video
Will Be Emailed To You “After” Webinar

September 20, 2012

Facilitated by Phil Johncock, ANN Interim
Executive Director

,‘\.
ANN Agenda

* What is Driving Traffic?
* Why is Driving Traffic to your website important?
* How do you drive “targeted” traffic?

* Offline & online methods
— Free Google AdWords (i.e., Google Grants)
— Social media
— Event marketing
— Email marketing

* What do you do with the traffic that comes?
* Questions
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“Driving traffic” means increasing [EEEIEIES
the number of “targeted” &
“untargeted” visitors (unique
and/or returning) to a website,
landing page or event (virtual or

in person) AND tracking traffic @1
behavior.

* (Case Study:
— 24 visitors per month (ANN)

Definition

Top 10 List

i congenents on the web

ave. prior to Oct 2010 654 people visited this site
— Jumped to 432 then 585 for S
OCt/NOV 2010 ~— Unique Visitors: 654
How do you measure traffic? — Pageviews: 2,125
Metrics? " Pages / Visit: 2.46
— Google AnaIytics " Avg. Visit Duration: 00:04:34
— AWStats Bounce Rate: 52.49%

% New Visits: 68.02%

— Others?? Facebook Insights??

Why Is It Important To Know About
ts il Driving Traffic?

10 W cHASEO

cars| ————

1. The #1 reason Nevada nonprofits stated why
they were “NOT” successful in getting online
donations is they didn’t know how to drive

traffic to their landing pages.

2. Large nonprofits are hiring marketing folks
with Google AdWord experience!

Copyright © 2012 Alliance for Nevada Nonprofits 2
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NN What Is Driving Traffic To Your
- \Website/Landing Page Im

Free ANN Nonprofit Capacity-Building &
Dbl vk May 11,2012 | Completed | 85/90

InCrease awareness | .icwcium.cun

READINESS Binder & Funder Research  Apr20,2012  Completed  111/140
PREVIEW

R NCreaSeTdONATIONSTI Catea At cor | stz | conpias| 7500

Nevada

Free ANN Nonprofit Capacity-Building )
Rounditable At Rio Las Ve War 23, 2012

* Increase volunteers | o Yo =

Completed | 251/250

FACEBOOK Brand Page Mar 14,2012 | Completed = 3

[ name | Size -
* Increase = .

‘ Master List (All Members) 3,219
pa rtICI patlo n I n [ pistribution List - Elko 40|
eve nts B Sv:::::tlcn List - Reno/Rural 1,132

[[] pistribution List - Southern Nevada 1,729

How did you hear about this event?

* Increase
conversion:

— Prospects (name &
email)
— Clients

* Shows patterns

ANN emai

P TN .
ANN Google Analytics

863 people visited this site

m 38.70% Search Traffic

334 Visits.
Keyword Visits % Visits
m 33.95% Referral Traffic 0
293 Visits 1. (not provided) 94 [ 2814%
m 21.44% Direct Traffic 2. alliance for nevada nonprofits 47 W 14.07%
185 Visits
3. workshop 23 0 689%
5.91% Campaigns
i 4. alliance of nevada nonprofits 19 [ 569%
5. workshops 18 1 5.39%
6. nevada nonprofit association 6 | 1.80%
Source Visits % Visits
| 7. of nevada nonpro
| 5 | 150%
1. google.com 43 W 14.68% fits
2. alliancefornevadanonprofits.com 36 W 1229% 8. charles schwab logo 4 | 120%
3. councilofonprofits.org 2 W 887% 9. charles schwab bank logo 3 | 0.90%
4. grantsnevada.com 26 W 887% 10 nevada nonprofit 3 | 090%
5. august30.eventbrite.com 15 | 5.12%
6. 360hk6dgmedin-c.c.yom.maily 131 4a%
ahoo.net
7. eventbrite.com 12 | 410%
8. september6th eventbrite.com 12 | 410%
9. september6 eventbrite.com 11 | 375%
10. sitextool.com 10 | 341%
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654 people visited this site

T Visits: 863
e

Summary

|
Reported period Month Sep 2012

First visit
Last visit

01 Sep 2012 - 00:10
19 Sep 2012 - 06:00

Unique visitors Number of visits  [NESGESIN Hits
- 634 924 36,985 60,120
[iewed trae (1.45 visits/visitor)  (40.02 Pages/Visit)  (65.08 Hits/Visit)
Not viewed traffic * 15,322 17,105

* Not viewed traffic includes traffic generated by robots, worms, or replies with special HTTP status codes.

Monthly history

Jan Feb Mar Apr May Jun Jul Aug cc

Ma Sep Oct Nov Dec
2012 2012 2012 2012 2012 2012 2012 2012 2012 2012 2012 2012

Month g e Hits
Jan 2012 965 1,681 26,944 71,076 672.20 MB
Feb 2012 1,081 2,099 43,649 94,640 953.84 MB
Mar 2012 1,090 1,975 38,077 81,371 1.78 GB
Apr 2012 926 1,476 45,629 74,133 1.21 GB
May 2012 1,032 1,693 33,065 71,671 977.67 MB
Jun 2012 912 1,406 43,046 71,690 502.88 MB
Jul 2012 939 1,715 45,495 78,194 593.84 MB
Aug 2012 946 1,663 49,874 86,052 702.23 MB
Sep 2012 634 924 36,985 60,120 451.38 MB
Oct 2012 1] 0 1] 0 o
Nov 2012 0 o 0 0 0
Dec 2012 o o o 0 0

Total 8,525 14,632 362,764 688,947 7.73GB

Unique Visitors: 654
Pageviews: 2,125
Pages / Visit: 2.46

Avg. Visit Duration: 00:04:34

Bounce Rate: 52.49%

September 20, 2012

P —— |
AW Stats

o % New Visits: 68.02%
378.33 MB
Downloads (Top 10) - Full list
Downloads: 85 Hits
[B /robots.txt 585
®1 /sitemap.xml.gz 96
A /wp-content/uploads/2012/09/Candid-Conversations.pdf 84
! /we pl 2011, Idi d 19
B /we pl '2012/09/Charitabl df 18
B /e p 2011, 12.pdf 18
® /videos/ann-nppg.wmv 15
®) /videos/Oct27NVBigGive.wmv 14
B /wp-content/uploads/2012/05/Sept6PPT.pdf 13
| L ol 2011/1 Qs o
Browsers (Top 10) - Full list/Versions -
Unknown
Browsers Grabber Hits Percent
9 Unknown ? 23,818 39.5%
@ Firefox No 14,952 24.8%
& gfp‘l";:::““ No 12,253 203 %
@ Google Chrome No 4,681 7.7%
@ safari No 2,949 48%
& Mozila No 974 1.6%
& opera No 362 0.6 %
° L’::;’;Zr()mwph“"e No 108 0.1%
" Sahone bowser) N o5 L
Netscape No 23 0%
Others 35 0%

r

]
How Do You Get Targeted Traffic?

Online & Offline Methods

Targeted Groups & Method
* Volunteers = 21.4% .
* Donors = 422 donors per .
million (Ron Paul 2008) .
* Clients =?? .
— 6,626 nonprofits (.004%)

L]
[ Name + Size -

L]

Master List (All Members) 3,219)

[[] pistribution List - Elko 40, °
[ Distribution List - Reno/Rural
D Nevada SR
[] pistribution List - Southern Nevada 1,729 .

* Method: Google = relevancy
(keywords)

Nevadans = 2,723,322
TV

Radio

Yellow Pages
Newspaper

Posters

Flyers

Others?

Untargeted Group & Methods

Copyright © 2012 Alliance for Nevada Nonprofits
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& AN
ANN = Google Keyword Tool

Tool for Targeting

‘ Keyword Competition v  Global Monthly Searches Local Monthly Searches 7
1 volunteer ~ Medium 4,090,000 2,240,000
~saveal  Keyword ideas (100) 1-500f100 [ >
Keyword Competition v Global Monthly Local Monthly
Searches ? Searches

] ngo~ Low 6,120,000 673,000
] be avolunteer ~ Medium 4,090,000 2,240,000
[] where cani volunteer ~ Medium 4,090,000 2,240,000
[] volunteerin ~ Medium 4,090,000 2,240,000
] how can i volunteer ~ Medium 4,090,000 2,240,000
[] itvolunteer ~ Medium 4,090,000 2,240,000
[] where to volunteer ~ Medium 4,090,000 2,240,000
1 the volunteer ~ Medium 4,090,000 2,240,000
[] volunteerat ~ Medium 4,090,000 2,240,000
] howto volunteer ~ Medium 4,090,000 2,240,000
[] whatis a volunteer ~ Medium 4,090,000 2,240,000
[] why volunteer ~ Medium 4,090,000 2,240,000
] volunteer for ~ Medium 4,090,000 2,240,000
] ivolunteer ~ Medium 4,090,000 2,240,000
[] volunteers ~ Low 1,830,000 673,000

Q@

GoogleKeywordTool.com

&
ANN 4 Strategies

10 Top Internet Marketing

H W N =

eMail
eCommerce

Video Blogging (and commenting)
Social Media:

Facebook 1. Traffic

Twitter 2. Conversion

LinkedIn + Opt-Ins
YouTube » Sales/Donations

Copyright © 2012 Alliance for Nevada Nonprofits
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J ~ANN's Mission

HOME NONPROFITS ROUNDTAEBLES ABOUT ANN JOIN ANN RESOURCES CONTACT ANN SCHE“ PRESS SUPPORT

“ CLICK HERE TO CLAIM FREE WEEKLY GRANT INSIDER & ANN OFFERS ($199 VALUE) &

What’s New‘) WELCOME BACK
Welcome Phil,

= May 12 - FREE Preview Webinar for ANN's Nonprofit Website

Project - State-Wide

May 13 - FREE Nonprofit Capacity Building Roundtable - Reno

May 19 - FREE Preview Webinar for ANN's Nonprofit Website

» Membership Details
» Logout

Project - State-Wide

May 26 - FREE Preview Webinar for ANN’s Nonprofit Website
Project — State-Wide

ADVOCACY update: SB 99 goes before Assembly May 6. AB
242 goes before Senate May 16. - State-Wide

SocIiAaL MEeEDIA
| You
we

INSTANT ACCESS

$12,387 In Savings for ANN Members In Last 3 Months! Join ANN Lucky Attendee Wins Willi
& Save! Baer's Book At ANN ANN's Nonprofit Website Project

Roundtable In Las Vegas
Job Opportunities

Nonprofits Are BIGGER Than You Think ...
Non-Profit Purchasing Group

Click “Play” Below To See Why ... Webinars By ANN

Workshops By ANN

Know Your Sector

CORPORATE SUPPORTERS

"SCHWAB

7NN 10 Top Internet Marketing
s Strategies

6. Search Engine Optimization (SEO)
7. Backlinks

8. Events

9. Affiliate

10.Search Engine Marketing (SEM)

1. Traffic
2. Conversion

* Opt-Ins
» Sales/Donations

Copyright © 2012 Alliance for Nevada Nonprofits 6



How to Drive MEGA Traffic To Your Website

& Events

Case Study

September 20, 2012

#J) Everything

& Images

i Videos

T News
Shopping

Search

GO (\)gle ‘ alliance for nevada nonprofits

About 1,580,000 resuts (0.13 seconds)

» @ ANN | Alliance for Nevada Nonprofits

Apr 29, 2011 .. Strengthening Communities By Increasing Influence & Capacity Of Nevada's

Nonprofit Sector.
alliancefornevadanonprofits.com - Cached

@ Events « ANN | Alliance for Nevada Nonprofits

ANN | Alliance for Nevada Nonprofits. Strengtheni

ng Communties By ...

¥ More

Reno, NV
Change location

All results
Timeline

Wore search taols

P v
[ Show more results from allianceformevadanonprofit

@ ANN | Alliance for Nevada Nonprofits
ANN strengthens Nevada nonprofits by providing re
writing,

s.com

- 874110
sources such as assistance with grant

alliancedmnps.org/ - Similar

@ Funding/Grants - Nevada Nonprofit News - Serving the Nonprofit ...

Alliance of Nevada Nonprofits Receives FHLB AHEAD Grant. 2008-09-13. The recently

established Alliance of Nevada Nonprofits received a FHLB AHEAD grant in ...
ominews/cateqory.php?id=9 - Cached - Similar

@ Alliance for Nevada Nonprofits | Facebook

Alliance for Nevada Nonprofits - ANN's mission is

increasing the influence and capacity of Nevada's nonprofit sector.
d

the strengthening of communities by

www facebook com/_/Alliance for-Ni

@ Alliance for Nevada Nonprofits | Linkedin
Welcame to the company profile of Alliance for Nevada Nonprofits on Linkedin. ANN's
mission is to strengthen communities by increasing the influence and ...

for

wwlinkedin p

106201256104457 - Cached

- Cached

@ Alliance for Nevada Nonprofits on Eventbrite

Alliance for Nevada Nenprofits. Strengthening communities by increasing the influence and

capacity of Nevada's nonprofit sector ...
www_eventbrite com/org/5637767203 - Cached

Advanced ssarch

Nevada Non Profit

Start a Non Profit online today.
Non Profit Directory

Free Searchable Database of
www._philanthropyjournal.org
Nonprofits

Make an informed decision. Find
facts on over 1.8M nonprofits.

guidestar.org

See your ad here »

Discover the tax breaks & benefits!

incorporate.com/Nevada_Non_Profit

Resources for Nonprofits & Donors.

Join the
Affiliate
Program

We invite you to join
with us as an affiliate in
selling the Food For
Everyone Foundation’s
Mittleider gardening
digital products!

You can immediately be
making 40% of each
sale of these excellent
vegetable gardening
classics.

6 Most Common Mistakes
Nonprofits Make

1.

No mission statement & limited public disclosures ...

990 forms

Bylaws
Conflict of interest
Annual report

ethics, nondescrim

Board members, terms & minutes
IRS letter of determination
Articles of incorporation

policy

ination

Policies: whistleblower, document retention/destruction,

Copyright © 2012 Alliance for Nevada Nonprofits
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2 Nonprofits Make

2_Funky fontsizes & gypQn -

3. Sites are not optimized for
— Meta keywords ...
— Meta descriptions ...

4. Google Analytics is not set up or
reviewer.

5. Pages are long and not “above the fold.”
6. Social media is not integrated.

- o oy | &
OO0 e &

]
Method for Targeting Traffic:

September 20, 2012

f\.
ANN

SEO & SEM

Google Grants

Page 2 of about 7,990,000 results (0.13 seconds)

Search

Advanced search

Instant is on ¥

(Google Grants Advertising

www google com  Open to 501(c)3 Non-Profits. Raise Awareness via AdWords. Apply Now!

Sponsored hr)

Maximize Google Grants for Non-Profits

eric. werner@atlantaclickadvisor com http://www facebook com/ericwermer http://
twitter com/ericwerner Google Grants provi.
www_slideshare_net/__/maximize-google-grants-for-nonprofits - Cached - Similar

Google Grants For Nonprofits — Increasing Success With Google ... +7
Increasing Success With Google Grant Applications, Training & AdWords Campaign
Management.

googlegrants.org/ - Cached

A Closer Look at Google Grants - KolMarketfing Associates

operate a 501(c)3 non-profit organization you may be eligible to ...
www_komarketingassociates com/blog/a-closer-look-at-google-grants/

Google's Grants — Free Advertising with Google's AdWords

organizations._
w suiteld

Aug 13, 2010 ... What is the Google Grants Program? If you are currently working, own, or

May 26, 2010 ... Getting free online advertisements using Google's AdWords for non profit

AdWords

/’S[crscrs: links ™
$5,000.00 Scholarship

Free Application Zero Cost to You Simple|
3 Minute Application Age 18+
www_AmericanLibertyScholarship.com

GCet a Grant Now

Access Hundreds of Funding Sources.
Don't Miss Deadlines. Apply Today.
AmericasGotFunding.com

Find Grants

Check Your Eligibility in 2 Minutes Find
Grants Easy and Freel
www.MyFinancialPrograms.com

2010 New Grants Available
Top Funding Released. Don't Delay.
Deadlines Approaching. Apply Today
www_NewlUSAFunding.com

Google grants P to $480,000/Year

Copyright © 2012 Alliance for Nevada Nonprofits
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Where Do | Get Help?
GoogleGrants.org

September 20, 2012

Google Grants State Finder

Congratulations to the 2009 Google
Grant recipients

1. Alaba Who(’;.th
: GrastsIn

3 Your State?

7 L LA

e

1. GoogleGrants.org

GOOGLE GRANTS IN NEVADA ‘o3 3 “HOW TO" STEPS FROM GOOGLE STATE FINDER

Google Grants Course For Nonpr(%ﬁts

ANN

ANN Google Grant Class

**Guaranteed grant for
eligible nonprofits

**Includes follow up
technical assistance from
ANN

**Start by creating a gmail
account for the nonprofit
annconnects@gmail.com

Driving Traffic with “Social Media”

~pa @ Grant Professionals Association

Sy Linked ([}

t ways for small, rural agencies I

with larger, urban

facebook

)

FACEBOOK

You're doing it wrong

illohncock I'm a reporter at the LA

fos
Angeles Times. I'd like to use your comments on
Obama's town hall for a story. Can I ask you
some more info?
joannalin, [+] Thu 26 Mar 12:1

Copyright © 2012 Alliance for Nevada Nonprofits
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Social Media Impacts
FOUNDATIONS

Use of Social Media/Web 2.0 Services by
Foundation Leaders

- Regularly

Occasionally

e-newsletters
Listservs
YouTube
Facebook
Blogs
Podcasts
Twitter

20% 40% 60% 80%

0% 100%

Source: The Foundation Center, September 2010. Figures based on the responses of 73 members
of the Foundation Center’s Grantmaker Leadership Panel

Search: #foundations 8 Search:#grants 8 Search: #grantwriting 8 Search: #philanthropy

PR Now your dlicks can help make a difference. A
§J Vote and help Toyota give 100 vehicles to

nonprofits in need. 100carsforgood.com

alEngag:

RT @PurposeCap: New blog post
purposecap - Waiting for Godot: Taking

Action on Impact Investing #impinv

#foundations #cra mwes\ln

New blog post @purposecap - Waiting for

@ Godot: Taking Action on Impact Investing
#impinv #foundations #cra #investing

hitp://t.coLUR2A/XD

RT @Phillohncock: 7 Top Linkedin Groups
for Grant Professionals #grants
#grantwriting #philanthropy #oundations

httpy/t.co/esdqwTBD

T @PhilJohncock: 7 Top Linkedin Groups
for Grant Professionals #grants
#grantwriting #philanthropy #found:

httpy/t.co/MY3ZpheT

20 Aug 10:124ia T
RT @Philiohncock: 7 Top Linkedin Groups
for Grant Professionals #grants
nramwrm sphilanthropy #foundations
httpy/t.co/Ht5anGOg

7 Top Linkedin Groups for Grant
Professionals #grants #grantwriting
#philanthropy #foundations =>
httpy/t.co/lSOJSiaL

RT @philiohncock: 7 Top Linkedin Groups
W for Grant Professionals #grants

#grantwriting #philanthropy #oundations
http//t.co/esdqwTBD
RT @Philiohncock: 7 Top Linkedin Groups
KA for Grant Professionals fgrants
#grantwriting #philanthropy #foundations
http//t.co/MY3ZpheT
1o, 14 Mon 20 Aug 10:12via TweetDeck
RT @Philiohncock: 7 Top Linkedin Groups
for Grant Professionals #grants
#grantwriting #philanthropy #foundations
http//t.co/Ht5anGOg
1141 on 20 Aug 1012 a T
7 Top Linkedin Groups for Grant
Professionals #grants #grantwriting
#philanthropy #foundations =>
http//t. (Or’lsoﬁ\ L

TweetDeck.com

Set Columns to
Track #hashtags

LA 2

» #grantwriting #nonprofit

should you experiment with form in your

grant namative? http//t.co/KUQFQBA I

onorsForum's upcoming
httpy/t.co/yUY3vHMs

#fundraising #grantwriting #donors
n 20 Aug 10:25 via HootSuit

RT @PhilJohncock: 7 Top Linkedin Groups
for Grant Professionals #grants
#grantwriting #philanthropy #foundations
=> httpy/t.co/esdqwTBD

20 Aug 10:12 via T i

johncock: 7 Top Linkedin Groups
fo: Grant Professionals #grants
#grantwriting #philanthropy #foundations
> hitpy/t.co/MY3ZpheT

I T i
RT @Phillohncock: 7 Top Linkedin Groups
for Grant Professionals #grants
#grantwriting #philanthropy #foundations
=> http//t.co/Ht5anGOg

7 Top Linkedin Groups for Grant
Professionals #grants #grantwriting
#philanthropy #foundation:

http://t.co/ISOISigL

Download this grant proposal checklista . |
guarantee a thorough, competitive ¥
proposal every time! hitp://t.co/PmYO18Ce

#nonprofit #grantwriting

LAST CHANCE! Registration ends 2day 4 o]

RT @Philiohncock: 7 Top Linkedin Groups

for Grant Professionals #grants

5 rantwriting #philanthropy #foundations
http://t.co/esdqwTBD

hiliohncock: 7 Top Linkedin Groups
fcr Grant Professionals #grants
brantwmm #philanthropy #foundations
hitpy/t.co/MY3ZpheT
RT @Philiohncock: 7 Top Linkedin Groups
for Grant Professionals #grants
#grantwriting #philanthropy #foundations
hitp://t.co/Ht5anGOg

7 Top Linkedin Groups for Grant
Professionals #grants #grantwriting
#philanthropy #foundations =>
httpy/t.co/SOJSial
19 10:11 via TweetDeck

eziaMW I signed up but forgot we have
an event that day. Last year was awesome.
#philanthropy #Volunteer #dc

New on httpy/t.co/iRSakexN blog:
Experience Informs Focus for Making
Intemational #Grants http://t.co/FZNIDRRc
#philanthropy

Activism Will Eam Fans Tickets to Superstar

N.Y. Rock Show - hitp://t.colUWH8]dn
#philanthropy

B Wish | could be there with my @UTKAOI

Events (#rnc2012 or #dnc2012) | Knowledge/Resource Sharing | Advocacy and Engaging

Copyright © 2012 Alliance for Nevada Nonprofits

10



How to Drive MEGA Traffic To Your Website September 20, 2012
& Events

Social Media Impacts
e TWITTER

45 HASHTAGS

FOR SOCIAL CHANGE!

Nonprofits & foundations

Phil Johncock 1CC 2m
45 hashtags for social change #nonprofits #grants goo.gl/cCmiV

E

]
& Social Media Impacts You in

ANN = 4 Professionally: LinkedIn

= Tahoe Rim Trail Association il

= To maintain & enhance the Tahoe Rim Trail system, practice and inspire stewardship and

* Professionally

|

Ruth Urban G
Facilitation skills that tap the wisdom &
innovative ideas in the room to enhance
organizational performance

Las Vegas, Nevada Area | Management Consulting

— Profiles
— Recommendations

Owner at The Urban Group LLC ge
Clark County Neighborhood Justice Center

MS, Educational Foundations in Counseling at
University of Nevada-Las Vegas ]

PO | |S @ www linkedin.comfin/ruthurban M Contactinfo

ur misston 15 1 p, engage ana w0 ma
. lasting changes to improve lives.
= Qu estl ons « Variety, The Children’s Charity of Southern Nevada Il
= The mission of Variety of Southern Nevada is improving the quality of life for children
with special needs.
= Volunteers of America il

* Groups

= A national non-profit, faith based, human service organization, Volunteers of
America/ReStart provides shelter and supportive services.
= VSAArts of Nevada I EJ
= Provides arts opportunities for ALL while owning and operating the historic Lake
Mansion in Reno.
= Washoe County School District (Volunteer Services Dept,
= Providing safe, productive community volunteers and other resources for the academic
support of all WCSD schools in a cooperative, efficient and friendly manner.

Copyright © 2012 Alliance for Nevada Nonprofits 11
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7 Top LinkedIn Groups for Grant
= Professionals

If you would like to participate in discussions and polls regarding timely issues
in the grant profession and ask your questions, below are the top 7 LinkedIn
groups for grant professionals by membership size that you should consider
joining. Click on the links below and join in the fun!

1. Grant Writers — Grant Writing 4,420*
2. Professional Grant Writers — Grant Writing 2,652%*
3. Grant Professionals Association 2,323*
4. Grant Writers Networking Group 2,274*
5. For GrantWriters Only 1,841*
6. SBIR/STTR Participants 1,261%*
*  SBIR=Small Business Innovative Research
STTR = Small Business Technology Transfer
7. American Grant Writers Association 1,196*

*Number of members as of time of this presentation — August 2012

]
Driving Traffic With Social Media

LinkedIn [1})

What's the most controversial issue in the grant profession?
# tod 7 lays non » Vol
s Gettingpajd a
percentage frol

the grant

Conflicts of
interest

Your Groups (21) Scams (unfulfilled

promises)
Lack of
professionalism _
Other (please
comment)

O Like §° Comment Y7 Follow % More ¥

goo.gl/ZP7qn
goo.gl/OmpQk

e | can't deliver.

]
Follow Bethany ago * Uniike

hitp: grants/fact-sheet-on-grant. pdf

The Fact Sheet was designed to help protect small business owners. It includes 8 Ways
to Protect Yourself and 5 Early Waming Signs. The Grant Professionals Association
(GPA) and state associations of nonprofits, like the Alliance for Nevada Nonprofits, are
making this available to their members

Copyright © 2012 Alliance for Nevada Nonprofits 12


http://www.linkedin.com/groups?home=&gid=1957325&trk=anet_ug_hm
http://www.linkedin.com/groups?home=&gid=1957325&trk=anet_ug_hm
http://www.linkedin.com/groups?home=&gid=1957325&trk=anet_ug_hm
http://www.linkedin.com/groups?home=&gid=1957325&trk=anet_ug_hm
http://www.linkedin.com/groups?gid=3680430&mostPopular=&trk=tyah
http://www.linkedin.com/groups?gid=3680430&mostPopular=&trk=tyah
http://www.linkedin.com/groups?gid=3680430&mostPopular=&trk=tyah
http://www.linkedin.com/groups?gid=3680430&mostPopular=&trk=tyah
http://www.linkedin.com/groups?gid=1820340&mostPopular=&trk=tyah
http://www.linkedin.com/groups?gid=3191042&mostPopular=&trk=tyah
http://www.linkedin.com/groups?gid=1949762&mostPopular=&trk=tyah
http://www.linkedin.com/groups?gid=1949762&mostPopular=&trk=tyah
http://www.linkedin.com/groups?gid=1949762&mostPopular=&trk=tyah
http://www.linkedin.com/groups?gid=1949762&mostPopular=&trk=tyah
http://www.linkedin.com/groups?gid=36820&mostPopular=&trk=tyah
http://www.linkedin.com/groups?gid=36820&mostPopular=&trk=tyah
http://www.linkedin.com/groups?gid=2481969&mostPopular=&trk=tyah

How to Drive MEGA Traffic To Your Website

& Events

P e Social Media __
ANN ~— FACEBOOK f

Why Facebook for nonprofits?

More people are relying on recommendations from friends

av [EXW) ay | 2y P2 Save Graphimage X ExportCSV [ EmbedGraph | Permalink

Behavior shift

google com ¥ tecobookoom

(Facebook -> 3.2 Billion visits ™ ,/

(Google -> 2.5 Billion visits ) /

e —
—
—h‘\\w \

1272003 0172010 0220 032010

Source: Compete.con|
From Facebook Foundations for Nonprofits
PowerPoint by John Hadon & Charityhowto

,A;\NN Corporate Giving Online
e FACEBOOK

Copyright © 2012 Alliance for Nevada Nonprofits
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Driving Traffic with “Events”

Eventbrite.com

September 20, 2012

Eventbrite Promotion Sources
Eventbrite promotion tools have generated $0.00 in gross ticket sales

EVENTBRITE PROMOTION SOURCE
Eventbrite RSS Feeds

Eventbrite Search Autocomplete
Facebook Connect

Eventbrite Monthly Newsletter

Eventbrite Monthly Newsletter Featured E

Facebook News Feed From Liking Event
Facebook Newsfeed Event Name Link
Facebook Newsfeed Register Link
Invite Friend Link

Eventbrite Invitation

Eventbrite Organizer Pages

Eventbrite Organizer Page Featured Event
Popular Local Events

Eventbrite Recommendation Placement
Social Recommendations

Eventbrite Search Placement

Twitter Share Link

Eventful Events Auto Listing

Zvents Events Auto Listing

TOTAL

Free ANN Nonprofit Capacity-Building
| Roundtable - Reno

AL Ul EEse s § Free Webinar: Creating a GRANT
READINESS Binder & Funder Research

10 0 4 PREVIEW
2 0 § FREE Webinar: 2012 Assets &

1 Opportunity Scorecard for the State of
5 Hevada
20 0 i

{ Free ANN Nonprofit Capacity-Building
12 0 { Roundtable At Rio Las Vegas

Webinar: Optimizing Your New
ACEBOOK Brand Page

i 0 00 T

51 4 $0.00

3

2 0 1.50.00 ol B

Eventbrite 72,388,743 Tickets s

237 73

49 1

2 0

2 0 If it's happening out

there you'll find it here.

3 0
2 0 =

r
722 86 $0.00

Track attendee activity

May 11,2012  Completed | 86/90

Apr20,2012 | Completed | 111/140

Apr4,2012 | Completed  75/98

Mar23,2012 | Completed

Mar 14,2012 | Completed | 31/100

TahoeFat Tire Festival

Special Invitations
Eventbrite.com

| All (1900)

Opened (260)

You are invited to the following event.

ANN WEBINAR: HOW TO DRIVE MEGA T '.p
TRAFFIC TO YOUR WEBSITE & EVENTS

Eventto be held at the following time and date:

Thursday, September 20, 2012
from 9:00 AM to 10:00 AM (PDT)

aon

3

2 Share this event:

Clicked (20)
Responded (7)

Not Responded (1893)
Yes (7)

Sent - Unopened (1366)
Bounced (86)
Unsubscribed (115)
Complaints (19)
Blocked (6)
Undelivered (48)

How do you handle?

Ever feel like your nonprofitis the "best kept secret” in the area?

Has your "build it and they will come" expectation for your site and events ever
been replaced with “let's pray™?

Would you love to have proven strategies at your finger tips to save you time and
money in driving more traffic to your site and events?

Click on the "Attend Event” button to attend a special webinar designed to help
Nevada nonprofits drive MEGA traffic to your website AND special events.

Read More <= Or click here
Share this event on Facebook and Twitter
We hope you can make it

Cheers,
ANN = Alliance for Nevada Nonprofits

* Bounces

* Unsubscribes
* Complaints

* Blocked

* Undelivered
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How to Drive MEGA Traffic To Your Website September 20, 2012
& Events

P Driving Traffic with “Email
ANN —’ Marketing”

* Create a gmail account: annconnects@gmail.com

* Compile all emails into one place like Vertical
Response or Constant Contact

— Ask, “Does anyone ‘not want to be added to the list’?”
— Mention, “You can always unsubscribe at any time.”

* Create an eNewsletter (monthly)
— Text vs HTML (includes images)

e Clean up bounces, unsubscribes & complaints
e Combine email with social media & blogging
* Use email copy tips like “calls to action”

|
,A\NN What do you do when traffic

TR - comes?

e Convert traffic into ...

— Opt ins (name and email) ... then follow up with
eNewsletters and event announcements

— Sales/donations
* Watch relevance & bounce rate of landing
pages

Copyright © 2012 Alliance for Nevada Nonprofits 15



How to Drive MEGA Traffic To Your Website
& Events

f\.

September 20, 2012

In online marketing a
landing page,
sometimes known as
a lead capture page, is
the page that appears
when a potential
customer clicks on an
advertisement. The
page will usually
display sales copy that
is a logical extension
of the advertisement
or link.

JDRF- Juvenile Diabetes Research Foundation International

en.wikipedia.org/wiki/Landing page

Welcome To “How to Drive MEGA
Traffic To Your Website & Events”

NOTE: PowerPoint Slide & Replay Video
Will Be Emailed To You “After” Webinar

September 20, 2012

Facilitated by Phil Johncock, ANN Interim
Executive Director

Copyright © 2012 Alliance for Nevada Nonprofits
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